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Hand-in 07.12.17
Unit credit 20
Stage 1

The Unit is designed to afford you 
the opportunity to gain further 
understanding of the practices, 
processes and the discourse 
surrounding the creative and 
communication industries. The work 
that you produce for this unit should 
demonstrate your awareness of 
industry change or development, and 
you should apply and build upon the 
skills and knowledge gained from your 
time upon the course thus far.
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This book is the stage 1 of my project. It’s a designed, 
structured and printed Visual Summary that includes 
research, industry investigation, analysis and reflection, as 
well as a distilled overview of the ‘thinking and doing’ of 
your industry-focused designed outcome.
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My desire for next year is to join a Master in digital 
direction. I found in the last few years that my interest in 
video, films and video editing has grown more and more. I 
have done a small internship and I had the chance to edit 
videos and I knew it was what I want to do later. At least for 
a master. That’s the reason why I choose to do my Industry 
Practice on production company and especially on trailer 
company.
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KEY CREATIVE TEAM
- Producers : will work on the production for the entire process 
from the initial concept right through to marketing and 
distribution. They are vital to the success of the final piece, as 
they oversee every aspect of production. They hire key members 
of the production team; approve locations, schedules, budgets, 
and scripts. They must be brilliant negotiators when dealing 
with suppliers, and motivators as they work directly with the 
production and post-production team to ensure that everyone is 
on track and.

- Directors: are responsible for the creative vision; they write 
or study scripts and decide how it is best to interpret them. 
Directors must have a strong understanding of all areas of the 
production. Directors are highly creative and multitalented.

- Screenwriter: are responsible for researching the story, 
developing the narrative, writing the screenplay, and delivering 
it, in the required format, to the Producers. 
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PRODUCTION DEPARTMENT
- Digital Producers: are responsible for producing film, video 
and digital media, ensuring that proposed campaigns can be 
delivered on time and on budget. They manage creative and 
technical projects for Television and New Media including the 
Internet, and Mobile Communications. They must balance what 
is technically possible and achievable within the given budget, 
whilst aiming to create something which is creatively exceptional.

- Edit Producers: their role starts at a later date as they supervise 
the edit suites. They organise the rushes and script and develops 
the narrative, so they are expert storytellers.

- Executive Producers: must have creativity and vision, to be able 
to recognise good ideas which will be commercially successful, 
and they must also have a strong understanding of business in 
terms of finance and legal obligations.

- Production Managers: have an extremely important role, as 
they are ultimately responsible for organising all aspects of the 
production schedule and budgeting. They work across all genres 
of television to guarantee that the production meets deadlines, 
channel guidelines, stays within budget and that the day to day 
running of the production is as efficient as possible.
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- Series Producers: The Series Producer has a key role in shaping 
the production story, as they oversee the whole production and 
post-production team. They develop scripts, are involved in the 
filming process, and supervise the edit.

- Production runner/ Assistants: are an entry level role, which can 
be office or location based. Duties vary extensively from ensuring 
contributors needs are met, performing admin duties, fetching 
lunches, to cleaning up sets.

- Production co-ordinators: they works with the crew writing 
shooting schedules, call sheets, risk assessments, and organising 
any travel...They liaise between Production and Post-Production 
teams and complete Post-Production delivery paperwork.
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COMPANIES

01- Company’s name
Blink 1985

02- Short description

An award-winning British commercial and music video production 
company based in London. Bob Lawrie and James Studholme set 
up shop in 1985 with the vision of creating an animation studio 
with an unconventional approach. Since then, they’ve evolved 
into a live-action production company with animation, design 
and film craft sewn into our DNA. 
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01- Company’s name 
The Mill 1990

02- Short description

The Mill is a community of diverse individuals with all manner of 
talents and backgrounds. What we share in common is a passion 
for the work. The thing I like with them is «they’re moving people 
through moving images»
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01- Company’s name
Intermission

02 - Short description

An audio-visual creative agency built with the express purpose 
of providing innovative ways to market world-class films and 
entertainment. Formed in 2012 by the creative minds behind 
some of the most celebrated trailers of the last decade, 
Intermission’s team of dedicated editors, producers and graphic 
designers craft standout campaigns that capture an audience’s 
attention and imagination.
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KYLE COOPER
Kyle Cooper is a director and designer of film title sequences.

He holds an MFA in graphic design from the Yale School of Art, 
where he studied under graphic designer Paul Rand, as well as 
a BFA from the University of Massachusetts at Amherst. In 1996, 
he co-founded and named creative agency Imaginary Forces. 
He has directed and produced more than 150 film title and VFX 
sequences, including Se7en, Spider-Man, and The Mummy. In 
2001, he directed a feature film, New Port South.

He moved on to found Prologue Films in 2003, with which 
he has created title sequences for The Incredible Hulk, Final 
Destination 5, and The Walking Dead. In 2008, he was a finalist 
in the National Design Awards. He has earned five Emmy 
Award nominations and one win for his work on the 81st Annual 
Academy Awards. He also holds the title of Honorary Royal 
Designer for Industry from the Royal Society of Arts in London.
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When American Horror Story premiered in 2011 with its 
first season, Murder House, audiences could be forgiven for 
expecting a middle-of-the-road, horror-tinged series after 
watching creators’ Ryan Murphy and Brad Falchuk’s pulpy 
nighttime soap opera Nip/Tuck and their rambunctiously effusive 
high school musical series Glee. However, from the opening 
moments of Murder House, it became clear that American Horror 
Story would keep its predecessors’ must-see TV qualities but 
warp its lens — and the reality revealed to its audience — to 
dizzying and terrifying degrees.

Over the course of its seven seasons, American Horror Story 
has grown into a pillar of prestige television with each season 
focusing on new themes, stories, and characters and featuring a 
stable of actors — including Sarah Paulson, Evan Peters, Jessica 
Lange, Lady Gaga, Cuba Gooding Jr., Angela Bassett and many 
more — making multiple appearances as multiple characters 
throughout the series. From its inception, American Horror 
Story has sought to push the horror genre forward. That desire 
to create new and contemporary nightmare fuel was cemented 
when Ryan Murphy and Executive Producer Alexis Martin 
Woodall approached title designer Kyle Cooper to create a title 
sequence for the show.

Known for his work on title sequences for Se7en, Mimic, and 
The Walking Dead, among countless others, Cooper worked 
with the AHS team to merge the themes, imagery, and even 
the occasional plot point from the series to tantalize viewers. 
Each season of American Horror Story presents a different 
story arc, time period, and cast of characters, as well as a new 
title sequence designed to bind the anthology series together 
while laying the season’s thematic groundwork. The series’ title 
sequences have become so popular that they are often among 
the first pieces of marketing to be released for a new season, 
allowing fans and critics alike — if they dare to watch — to mull 
over potential clues or insights into what horrors they have 
coming to them.
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From my point of view, the best title sequence ever is «Seven»’s 
title sequence. And his designer is Kyle Cooper, that’s the reason 
why he is one of my most inspirational designer. I don’t want to 
be like him, I want to create my own project, but for sure he is 
the one that inspired me from the beginning. 

The typography itself — which would likely break several guild 
legibility rules in modern times — was hand-etched into black-
surface scratchboard and manipulated during the film transfer 
process to further smear and jitter it. This transfer was then cut 
up and reassembled during post production to add a final layer 
of temporal distress.

“Fincher and I decided to use hand-drawn [type] mixed with 
Helvetica, and he was very excited by it,” says Cooper. “He knew 
that he wanted it to be drawn by hand, because it was from the 
mind of the killer, and I was taking that further, wanting it to be 
like the killer did the film opticals himself.”
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There are many codes and convention of trailers, although all 
trailers are different, they all stick to a general list of rules. 
Usually, in the first part of the trailer, we usually see the film 
production logo. Then, the film title is in every trailer, so you 
know which film it is you want to watch and it is generally at the 
end of the trailer. 

For instance, The Conjuring is evidently a horror movie, shown by 
its dark background and ominous white font. 

Then, sometimes, the BBFC Age certification is shown but 
depends on the genre of the movie. Follows the characters 
introduction, whether they have big Hollywood actors or not. 
This is essential because an audience gets pleasure from films by 
connecting and relating to the characters. 

Music is a key feature, and can make or break the film trailers. 
They show the pace of the film, genre and often the budget. 

It usually lasts 1.30-2 mins, but often you will find, especially 
in horror, actions or thriller films, they have shorter 10 seconds 
trailer which helps build hype and will just have a short clip which 
may or may not have the film title shown. 

Release date, for attracting a large audience to the opening film 
night of a film release.
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It should be humble. I remember watching a Transformers trailer 
one day and it practically screamed at me, “this is the best movie 
you will ever see in your life”, or something to that effect. Good 
movie trailers are the ones that don’t need critic reviews. 

It should set up the basic premise. All too often, trailers leave 
us with either too much information on the plot or not enough. 
Successful trailers find that sweet spot right in between. It tells us 
what we can expect to happen in the movie without giving away 
any crucial plot points.

Introduce some, but not all, of the main characters. Try to focus 
on one or two characters that might get the audience excited 
instead of bombarding them with the whole ensemble. The more 
you keep a surprise, the better reactions you will get during the 
movie itself. Take the latest Dark Knight trailer for instance. We 
see little glimpses of good and evil, but the trailer itself doesn’t 
go into depth about who is who. We’re supposed to figure 
that out ourselves, which makes this all the more powerful and 
exciting.

Use awesome music. An awesome piece of music can totally 
make or break a trailer. It doesn’t always have to be super 
dramatic, either. As long as the music genuinely reflects the 
mood of the movie, you’ll be golden. 

Capture the mood of the movie. If you don’t capture the overall 
mood, then what’s the point? When cutting your trailer, focus on 
emotion instead of plot points. Make the audience excited to 
enter whatever world you’re trying to sell them. 
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Narrative characters types:

Vincent Mega & Jules Winfield which are the protagonist and 
anti-hero. 
Marcellus Wallace which is the dispatcher.
Mia Wallace which is the princess. 
Butch Coolidge protagonist as well. 

Narrative structure: 

Part 1: Trailer lists all the titles that the film has won. All is then 
disrupted when loud gunshots shoot through the titles and a 
song kicks in, to match this pace, every clip is shown for a few 
seconds and then cut. 

Part 2: We see two of the main characters shooting towards 
the screen as it flashes. I think it was done to show a clear 
division between each act, Tarantino clearly wanted this to be a 
significant part in the trailer. 

Part 3: The music cuts out again and then the song that was 
played in the intro comes. Actors are introduced visually and 
verbally. 

Camera and mise en scene:

There is a large range of postmodern shots used. Tarantino paid 
a lot of attenion to costumes, props and decor in this film. 

Editing and sound: 

Editing in the trailer is all done very fast, they use cuts edits 
between each clip to match the speed of the film and also to 
keep suspense throughout the trailer. They use a lot of title cards. 
The red title represents the blood and gore that will be shown in 
the film. Lots of different songs are played. 

PU
LP

FICTION
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Narrative characters types:

Tyler Durden
Marla Singer
The Narrator 

Camera and mise en scene:

One of the stands out bits of mise en scene used was the 
use of bandages and plasters covering injuries. This is 
important as it lets the viewer know the film will involve a 
lot of violence. The environment in which the fight clips are 
filmed were very dark and dim. The dark lighting also gives 
us the sense of how secretive the fight club is. One of the 
early camera shots within the trailer is a bird’s eye view shot 
of the narrator, the angle of the shot gives the audience a 
sense a power over the character. 

Editing and sound: 

The slow-motion edit of the narrator punching towards the 
camera shows us the intensity and power of the punch. The 
pace of the cut edits picks up the longer trailer goes on for. 
At the beginning, the slowly paced edits reflect how boring 
and slow paced the narrator life is, but as the fight club is 
assembled the fight clips are briefly shown through quicker 
cuts, increasing tension. 

«I want you to hit me as hard as you can» is a line Tyler 
Durden says in the trailer. This line automatically draws 
the viewer in as it is something you wouldn’t usually hear 
someone say. Plus, Where is my ming’s song by The Pixies: 
where is the narrator’s mind?.

FI
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During the week of the 22nd of October, I thought that my stage 
2 project will be a reinvention of a famous trailer. My plan was to 
put a detail into sight that people didn’t see in the movie. 

 I am hesitating between two types of movies: 
either a really famous one as Pulp Fiction or Fight Club, or a 
foreign one (from France, Sweden for instance). My choice leads 
towards the foreign one. I want to remake Grave’s trailer, a 
French film about a girl who becomes cannibal. 

Because my film is a french 
film, I could play with the 
typeface of subtitles as well. 

I could change the 
soundtrack of the trailer, 
play with important quotes. 
And be inspired by Gaspar 
Noe’s movies like Enter the 
Void. 
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Weeks later, after my tutorial, my tutor told me that my subject 
was not a remake but a reinvention. It means that I must do 
something really different from the original. Moreover, they 
prefered the reinvention of a famous movie instead of Grave. 

For example, if I reinvent Pulp Fiction’s trailer:
Either I make the same kind of the original, it means a retro one. 
Or I make it as if it is a 2017’s movie. I can change the soundtrack 
or the typeface for instance. 

I could do 5 different versions of Pulp Fiction:
- Swiss typography 
- Blade Runner inspiration
- retro
- 10 seconds trailer
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Instead of doing the reinvention of Pulp Fiction, my choice leant 
towards the film Fight Club. I start looking for some different 
ideas for my new trailer. Many came as:

- scene «I want you to hit me»
- Directing
- « stuck insomnia» scene
- Boring life
- Marla Singer 
- Tyler Durden
- Beginning of fight club in the street
- Rules of fight club 
- Project Mayhem
- Characters’ names 
- Make one trailer without any words said, and only music 
- Make one without music
- Don’t show that the narrator’s life is boring 
- 10 sec trailer
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3.03-09 «It has something to do with a girl name Marla Singer»

4.10-24 trash

11.39-44 «She ruined everything» Discovery of Marla Singer’s face

23.22-34 «This is how I met Tyler Durden»

32.14-18 «Hit me»

37.56-38.18 «loose the tie» Beginning of Fight Club

41.28-32 Blood smile

42.34-53 «Welcome to Fight Club»

43.34-42 «You have to fight»

44.26-34 «Who you are in Fight Club»

50.42-55 «Marla was about to die»

1.04.40-44 «Back to them»

1.07.23-30 Marla’s kiss

1.16.58- 1.17.24 «Who the fuck do you think you are»

1.27.39-48 «Too young» Recruitment

1.42.52-1.43.10 Beginning of Project Mayhem 

1.53.20 « You were looking for a way to change your life» « you 
got it» 

Actors’ names. 
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I have made two trailers at the same time. One without people 
speaking and the other one without music. I had a preference for 
the one with music only. 
My soundtrack was «Sweet dreams» by Marylin Manson. I chose 
this song for the simple reason that it really represents the 
atmosphere of the movie. The song speaks about dreams, and 
the life of the narrator is bothered by his lack of sleep. 



45



46



47

In this extract from my video you can notice that I have changed 
the colors and typeface compared to the original. My aim was to 
make it look like Enter the Void’s trailer.
I used this effect to illustrate the feeling of how you see after 
being punch in the face, everything around you is blurred. 

I made my own typeface by keeping the original and create an 
effect that make it looks like 3D, or something.
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After showing these, my tutor advises me to do it again because 
it was too similar from the original. My project is a reinvention 
and not a remake, it had to be very different from the one we are 
used to see. 
My inspiration was Seven’s title sequence because it was entirely 
made for the movie, and there is no scene from Seven in it. 
Everything was created to design the title sequence properly, 
and that’s how they present a tension [without showing the film]. 

I need to film something different to set up in a different way 
my trailer. For instance, boxing gloves, blood, bar soap. My 
reinvention here is to sell the movie again, to give people the 
desire to watch the film. 
My soundtrack could be cracking fingers, for example, to remind 
us the sound of the fight happening.
Either writing Fight club on a hand, film it and make it reverse to 
give us the impression that the blood came from the hand.
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I settled my dad’s hand as if it was posters and not trailers. But 
the thing is I am totally stuck, I don’t know how to use those 
images to make it into a trailer. 
I saw my tutor and he advised to make a zoom out, really slow, 
in order to make the audience feel uncomfortable. I know that 
this approach (lots of blood) can be seen as a poster for a horror 
movie instead of a thriller/mindblowing one. But I wanted to 
show that Fight Club is a really violent movie and sensitives 
people may be affected. This is not a red for horror movie, this is 
a red for a warning against violence in this movie. 

Zooming out really slow, some quotes can appear at the same 
time like «Who you are in fight club is not who you are in real 
world» « Do not talk about fight club» or sentences as «I am skin» 
«I am human». 

Plus, I can use it as a background and put something above it, 
like blurry light flashing, the film itself etc. 
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I took others pictures to make it more real because I feel that the 
old ones were not enough detailed. I have made it in the Flat 
Copy Room and used Macro. 

The scar was made with latex and tissue, and for the blood, 
I used a fake one I found in a costume store. The scare was 
entirely made by me.
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To resume everything, I am making a new invention of the Fight 
Club trailer. This will contain typeface and blood for most of 
it. This is very different from the original because there is no 
shot from the film, everything was made by me in order to give 
people the thrill to watch the movie, without seeing anything of 
it. This was my aim. 
My inspiration came from Seven’s trailer, where the scene was 
only made for the trailer and they never appear during the 
movie. It means that the designer succeded to give the desire to 
watch this film without showing any sequence from it. 

Because my trailer is based and inspired by this trailer, I am not 
putting any song behind (as I have done before) but only noises, 
maybe cracking fingers or neon flashing lights. 

It all begins with this shot, this is the one I chose as a background 
for my video. (see on the right).
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Because my project is a reinvention of the trailer, it means that 
I can give another genre to the film. I chose to insist on the fact 
that Fight Club is a violent film and maybe some people can find 
it too brutal for a certain audience. 
You can see some blood and injured faces and people. But the 
one which I remember the most is Jared Leto’s face after having 
beaten up by Edward Norton.This is this face that inspires me for 
the realization of my trailer. 

At the beginning, I wanted to create my own typeface for it, but 
I haven’t enough time, plus create a typeface is more a Final 
Major Project than an Industry one. So I chose to focus on how 
I will represent a type to be relevant to the genre of the film. I 
decide to make in neon, because in the USA, most of the pubs 
they have, has a neon flashing light above the entry to attract 
costumers.
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First, there was a wall behind, but then I put the hand with the 
scar. I liked the fact that the neon light work quite well with both 
of the background. 
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After doing some change with the scale, and the position. I 
played with effects as tint, and levels. I will add a vignette effect 
later to make it scarier. 
This screenshot is the first try I have made. 
You can find all the videos I have done before the final one, in 
the memory stick I left you with my visual summary. 

The colors used for the first sequence are pink and blue to 
represent the male and female side of the narrator. Plus, the pink 
is here to also represent the bar soap created in the film. 
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You can guess that I will add some features to the trailer, to make 
it last as least 15 seconds. I have the idea to add quotes from 
the film itself, which can describe the atmosphere of the movie, 
always without showing it. 

Then, I chose:

- Do not talk about fight club
- Brad Pitt & Edward Norton
- You were looking for a way to change your life
- You got it

The two typefaces I’m using are Celtic and Euphonigenic. 

CELTIC for the smalls 
EUPHONIGENIC for the titles 

I chose those typefaces because they work together and they 
add a new atmosphere to the trailer. Like an old classic one, 
which was not usually used in pubs or bars. 
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I had some struggles with the last sequence because I had an 
entire quote to fit and I didn’t know how could it look good. I 
have made some try as you can see, but I won’t show you my last 
choice and let you discover it in my final. 
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I captured the sound made by a flashing neon light to make it 
even more creepy, you have to put high volume to really hear it. I 
have made a smooth transition between plans.

My final can be found in the memory stick provided, I invit you 
to have a look at it and I hope you will enjoy it as much as me. 
Maybe it will give you the desire to watch Fight Club again? 
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