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This book gathers all 
my researchs made 
for the following 
projects:

- Typography
- Information Design
- Social Design 
- Digital Exploration
- Summer brief
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«Of all the arts, 
typography is 
the hardest to 
master...» 
- Jan Tschichold

The purpose of this project is to explore the 
history, creation, and currency of a typeface. 
Most typefaces was designed, drafted and 
crafted with focus and skill. They are rendered 
with absolute commitment until the final face is 
ready to cut, cast or publish.

Typefaces also possess an expressive visual 
value, they can communicate a message, a tone 
or a feeling beyond the words alone.

During our explanation of the project brief, we 
formed a tribute band and were given typeface 
that we will work with throughout this project. The 
music genres we had chosen had to be related 
with the typeface. This will become an important 
part when visualizing the identity of the band. 

Each member of the group will produce a 
designed LP in the classic 12’x12’ format for the 
tribute band. We must design the front and back 
cover, plus the inner sleeve and record label. All 
the content will be authored and informed by you 
and your research into the typeface. Plus, we will 
produce another designed outcome together as 
a group. It could be either a poster, promo film...

All outcomes are to be typographic only! 
Moreover, all outcomes are limited to two colors 
plus paper stock.
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Our typeface is Foundry Gridnik by Crouwel. 

Wim Crouwel was born in 1928 in North Holland. 
During his childhood, he watched his father print 
and taking a 
huge interest in 

architecture, he decided to study fine art in 
his city. 

After moving to Amsterdam, he found himself 
pursuing applied art as it offered more security 
than fine art. He began his career as an 
exhibition designed which saw him collaborating 
with a range of designers. Crouwel’s love for 
the formality of Swiss design affected his work 
hugely. 

With Swiss design’s structure and order, 
Crouwel’s employment of grids led him to 
strong relationships with other like-minded 
Swiss designers early in his career such as 
Muller-Brockmann.  

He designed his first poster in 1952. After 
leaving artschool he became a painter leaning 
towards Expressionism, but as he designed 
this first poster he discovered the pleasure of 
organising visual information in an aesthetical 
context.The contrast between Crouwel as a 
lyrical expressionist painter and objectivating 

Foundry Gridnik
functionalist designer couldn’t be more extreme. 
As a designer he felt related to the Bauhaus 
ideas,the swiss-inspired international style. 
He was fascinated by the rational aspect in 
Bauhaus typography, which he discovered 
through Karl Gerstner’s and Gerard Ifert’s 
work.Crouwel is a modernist and impressed by a 

typeface like Helvetica,

which was more neutral than any other typeface. 
“A face shouldn’t have a meaning in itself, the 
meaning should be in the content of the text.”* 
In his work Crouwel chose sans-serif faces that 
allowed numerous combinations, like Gill (Van 
Abbe museum) and Universe (Stedelijk).

As a functionalist Crouwel focussed on the 
readability of his work. But when he had 
to make a choice between readability and 
aesthetics, he chose aesthetics. 

“When you’re a functionalist 
you want to make things 
comprehensible, readable, 
make your ideas visible. I feel 
myself being a modernist, a 
functionalist, but aesthetics 
always stand in the way.”
Besides printwork Crouwel has 
designed several font sets, of 
which the 
New Alphabet (1967) 

is best known. This typeface 
was developed after seeing 
the first digital typesetters at 
a print exhibition in Germany. 
The digital production of the 
Garamond, as presented in this 
exhibition looked horrible to 
him. The roundings of several 
sizes of a typeface were not 
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alike, because a few amount of pixels used, as 
you could see when the letters were enlarged.

Crouwel still is an active member of the Dutch 
graphic design scene as an advisor in Total 
Design. Today is known as Total Identity it has 
more than 150 designers spread among 6 cities. 
You can find their recent work on http://www.
totalidentity.com/

In terms of typography, though, Crouwel 
is recognised for the creation of modular 
letterforms. His typography has a clear link to his 
love for architecture and structure. This is seen 
through his particular

choice of angles and thickness when it 
comes to each letterform. 

Speaking about the history of the typeface 
Foundry Gridnik, it came about thanks to him 
in 1974. This geometrical type is known to be 
the digital version of the typewriter typeface 
Olivetti Polite. In 1974, Olivetti commissioned 
Crouwel into creating a typeface for their all new 
electronic typewriters. Crouwel’s creation being 
a sans-serif monoline typeface (all parts are of 
equal thickness). 

All characters are based on a square grid with 
corners all being at a 45-degree angle.

The digital version of Gridnik was digitized from 
the original drawings by the type foundry The 
Foundry in London. Originally, it only consisted 
of one font – as part of the Architype 3 Crouwel 
collection – but it was later expanded with a light a 
medium and a bold. This version is called Foundry 
Gridnik. The name Gridnik was chosen by The 
Foundry because of the nickname was given to 
Crouwel by his friends, Mr. Gridnik, for his frequent 
use of grids in his designs. Other typefaces in 
the Architype 3 Crouwel collection are Architype 
Fodor, Architype New Alphabet, Architype 
Stedelijk and Architype Catalogue.
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Our band
In my band, there are Maisy who is doing 
background voices, Oli with the synths, Henry 
playing drums, Marlee our singer and guitarist 
and finally me, the bassist. 
The genre the most related to our typeface was, 
according to us, electronic new wave music. Our 
task was to find the Band name, album title, track 
listing and sleeve notes. 
We thought about many names for our band:

- The Foundries
- The Grids
- Gridniks
- The FGCs
- Nik my Grid
- Grid my Nik

Brainstorming passed, I explained to them that 
the word Nik in french means «fuck» in English, 
with the difference of the spelling. We chose 
then to call it «Nique my Grid», and then we end 
up with only «Nique» as a band name. 

«NIQUE»
Our first task was to create a draft for an album 
cover by using old vinyl. 
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When it comes to the choice 
of the Album title and track 
listing we weren’t all agree. My 
proposition was:

Album title - Those Damn 
Grids

Task listing:
Dirty Vibes
Nique that
Take you away
The Grid’s men
Touch
Right angle
Doin’ it straight
Give life to the grids

But finally, our choice was: 

Album title:
Eponymous

Track listing: 
Alpha
Glyph (G1yph)
cPU
popkern
arc
lorem ipsum
DPI
codex
clone
Omega

Because each songs mean 
something in the Typography 
world. DPI: Dots Per Inch. 
Eponymous : of, relating to, 
or being the person or thing 
for whom or which something 
is named :  of, relating to, or 
being an eponym. cPU: is 
the electronic circuitry within 
a computer that carries out 
the instructions of a computer 
program by performing the 
basic arithmetic, logical, control 
and input/output operations 
specified by the instructions.

Because  our typography was 
related to electronic music I 
chose to destroy and distort my 
typeface and see how it looks. 
Plus, our task was to take two 
words from a list and apply 
them to our typeface. I chose 
distortion and repetition. 
I was inspired by New Order’s 

albums because they are very 
minimalist and clear. I would 
like my LP designed in a way 
that Crouwel could have do 
it. Crouwel likes clear and 
aesthetic works. 
His work with grids works 
quite well with the front cover 
I imagined. I wanted to use as 
many areas as I can. 
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Front cover + inner sleeve ideas

NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE

NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUENIQUE
NIQUENIQUE

NIQUENIQUE

NIQUENIQUE

EPONYMOUS

Alpha
Glyph (G1yph)

cPU
popkern

arc
lorem ipsum

DPI
codex
clone

Omega

EPONYMOUS

Alpha
Glyph (G1yph)

cPU
popkern

arc
lorem ipsum

DPI
codex
clone

Omega

EPONYMOUSNIQUE

Marlee King-Guitar&voice  Alexia Remoleux-bass  Oli East-synths  Henry Kitcher-drum  Maisy Bugden-Backing Singer

Eponymous 

lorem ipsumLOREM IPSUMEPONYMOUS

EPONYMOUSEPONYMOUSEPONYMOUSEPONYMOUSEPONYMOUS

EPONYMOUSEPONYMOUS
EPONYMOUS

EPONYMOUSEPONYMOUS

EPONYMOUSEPONYMOUSEPONYMOUSEPONYMOUS

EPONYMOUSEPONYMOUSEPONYMOUSEPONYMOUS

NIQUENIQUE
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Black lines are meant to be 
screen printed and the red lines 
will be laser cut. 

I didn’t want to distort my 
typeface, I wanted to play 
with paper stock. That’s why I 
choose a minimalist design. 

The front cover will be laser cut 
in order to see the silver’s inner 
sleeve underneath.

I picked a silver paper because 
to me this is a color that is well 
related to our music genre: 
electronic new wave.

Screenprinting

Laser cut

Marlee King-Guitar&voice 
Alexia Remoleux-bass
Oli East-synths
Henry Kitcher-drum
Maisy Bugden-Backing Singer

EponymousEponymous

Laser cut

Screenprinting

Marlee King-Guitar&voice 
Alexia Remoleux-bass
Oli East-synths
Henry Kitcher-drum
Maisy Bugden-Backing Singer

Eponymous
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Back cover + label design ideas

It was pretty obvious for me to 
do my back cover in embossing 
(Paper embossing is the raising 
of paper and other non-metal 
products using specific tools to 
accomplish the task). I chose 
this technique over others 
because I wanted my back 
cover to be «mysterious», you 
can’t properly read my back 
except if you play with the vinyl. 
It is a way for me to get people 
attention. 
So, I created the file in 
Illustrator, went to the laser 
cut, then embossed on black 
and white paper (see the 
results below). The result was 
better in white than black due 
to the quality of the paper. 
Unfortunately, my initial idea 
was to do it in black.Then, I 
bought another black paper 
(better quality) and did it again, 
and it works.
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At the beginning, my label 
design had to be distorted 
or cut. I have tried different 
techniques but none was as 
good as I imagined. So I gave 
up the label design for a while. I 
did some research on Skrillex’s 
label design and some other 
electronic band’s label design 
and I thought «what about 
staying in the same idea as 
my front, back cover and 
inner sleeve?» It means very 
minimalist without playing 
with the type because I am 
already playing with the paper 
stock. That was how they were 
created. I hesitated between 
black and white or red and 
white, but my vinyl was white, 
so it was too simple for me to 
do black and White, that’s why 
I changed my idea for red and 
white label design.

All rights of the manufacturer 
and owner of the recorded work reserved. 

Unauthorised public performance, 
broadcasting and copying of this work prohibited. 

www.nique.com

EPONYMOUS
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Inpiration:

Richard Hamilton’s sleeve 
was really radical and ahead 
of its time and it still looks 
contemporary. By contrast 
to Peter Blake’s vivid artwork 
for the Beatles’ previous 
album, Sgt Pepper’s, it was 
a plain white sleeve with the 
band name just embossed, 
almost invisible. There was a 
stamped number, which made 
each one unique. 

When I saw it first, I thought it 
looked boring until I studied 
art. Once you understand 
the context, it gets really 
interesting. We think of design 
as for the present moment, 
but while music doesn’t 
change, people’s feelings 
and relations to it do. So the 
sleeve becomes a reflection of 
that. It placed an avant-garde 
idea into the mainstream – the 
cover is a blank space on 
which you can project your 
fantasies. A few years ago, 
this guy had a record shop 
selling nothing but old copies 
of the White Album. People 
had drawn on them, made 
coffee cup rings on them or 
whatever and each one was 
different, because it had lived 
a life. On the vinyl edition of 
Blackstar, you can see the 
record and, over time, watch 
it decay. It’s trying to say: 
“That’s reality.”

Inspiration
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Realisation

My project had the aim to be as 
minimalist as possible because 
everyone in my «band» is 
distorted their typeface and 
played with a scan. Mine isn’t 
changed but I played with 
paper stock and uni’s facilities.

My front cover is laser cut in a 
200gms black paper, the back 
is embossed with tracking list 
and album’s title. 

My inner sleeve in made 
in silver paper foiled with a 
transparent paper, which make 
the effect of essence.

My label design in on sticker 
paper, it’s red and white and 
my vinyl will be  white. 

Final RD .indd   17 01/12/16   11:49



18

Final
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Group Final
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«Organisation is 
a core principle 
of all design 
practice and is 
the foundation 
of information 
design»

The purpose of this project is to organise, 
analyse and visualise a selected body of visual 
information to communicate in innovative, 
meaningful and insightful ways. The project will 
involve three stages : data collection, analytical 
exploration and visualisation and output. The key 
of this project is experimentation. 

We will submit a final output: a bound printed 
publication in a format appropriate to the 
subject. The extend is up to us although the 
minimum pages is 12pp. 

Your working content will include a set of 
between 10 and 20 objects, images or data 
items located within the one of the information 
design listed below: 

Space and Mapping
Time and Frequency 
Collection and Typology 
Data and Statistic 
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Information Design 

Information design is the aggregate of 
individuals, organisations or systems that 
collect, process or disseminate information, also 
included is the information itself. It is an action 
that organize data in order to reveal connections. 
Domains:
Cognitive: individuals and collective 
consciousness, where information is used, where 
perception and decision are made.

Information: Intersection of the physical and 
cognitive domains. Where information content 
and flow exist . The medium by which information 
is collected, processed and disseminated.

Physical: the tangible, real world. Where 
individuals, organizations and information 
systems and the physical networks that connect 
them.

Information design is related to infographics, 
taken as an exemple John Snow produced a 
map in 1854 showing the deaths caused by a 
cholera in Soho, London, and the locations of 
water pumps in the area. By doing this he found 
there was a significant clustering of the deaths 
around a certain pump. 

Moreover, we can find information design in 
icons, symbols or exhibitions for example. The 
better way to establish an information design is 
by defining the rules and have a limit. All is about 
writting those rules and explicit them in a visual 
language, to make the idea clear. 

Richard Saul Wurman wrote The Five Essentials 
Ways to Organize Anybody of Information:

L ocation
A lphabet
T ime
C ategory (group)
H ierarchy 

Many desinger follow his five essentials words to 
create their work.. 
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Collection and Typology illustrated by Neubau 
Welt which is an extensive encyclopaedia of well 
over a thousand pictograms of everyday objects 
and obsessions large and small. Created by 
Stefan Gandl and his Neubau team.

As well with Neubau Modul which gives 
designers a wide variety of patterns to use in 
their daily work. Beforehand, when designers 
needed patterned surfaces for their graphics, 
they had to create them by hand. Now, with 
“Neubau Modul”, designers have a practical 
tool that gives them access to the over 2,000 
editable and infinitely repeatable patterns that 
the Neubau Team headed.

Data and Statistics with Otto 
Neurath.
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Workshop 1

For this workshop session, we have to work in 
groups to make an initial visual study of objects. 
The aim of this activity is to introduce you to 
concepts of comparaison and contrast and to 
look for patterns of similarity and difference in 
relation to the page and sequences of pages. 

We had to compare and contrast what we have 
with our peer’s things and look for patterns of 
similarity and difference.
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Week 2

For this workshop session you 
will bring the set of items that 
you have chosen to work with 
and you will begin to explore 
the opportunities available to 
me to interrogate and analyse 
the subject, seeking to establish 
a clear set of rules, conditions 
and processes that will allow 
you to reveal and communicate 
particular aspects of your 
subject. 

The set of items I chose is the 
Sneakers. I decided to classify 
them as 

collection and typology. 

Those are my ideas:

Newest - Oldest
Cleanest - Dirtiest
Light - Dark 
Cheaper - Expensive
+ Favorite - Less Favorite
Biggest - Smallest
Longest stitching - smallest 
lacers
+ Lip - Lip
+ Colorful - Less colorful
Famous brands - not famous 
brands

Or, data and statistics:

Shop comparaison
Map comparaison

Pattern underneath shoes 
Softest
Fonts

Zoom brand visual 
comparaison 

SNEAKERS:

Reebok : Retrobok Phase 1
   Classic
Adidas: Original Superstar 
White
 Stan Smith Beach 
 Original Stan Smith
Nike: Air Max 
         Blazers
Converse All Star
Napapijri 
New Balance 373
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Week 3 - Tutorial

This session was an output group tutorials. 
We had to bring final content and first draft/
prototypes of output to timetabled sessions. 

My inspiration for this project was Pantone. 
Pantone is the world-renowned authority on 
color and provider of color systems and leading 
technology for the selection and accurate 
communication of color across a variety of 
industries. The PANTONE® name is known 
worldwide as the standard language for color 
communication from designer to manufacturer to 
retailer to customer.

The Pantone plus series for multimedia graphics 
– today’s version of the Pantone Matching 
System – is the definitive international reference 
for selecting, specifying, matching and 
controlling ink colors.

Every year they define a new «Color of the year». 
A symbolic color selection; a color snapshot 
of what we see taking place in our culture that 
serves as an expression of a mood and an 
attitude. In 2016 it is Rose Quartz and Serenity. 
For the first time Pantone introduces two shades. 
Those colors demonstrate an inherent balance 
between a warmer embracing rose tone and the 
cooler tranquil blue, reflecting connection and 
wellness.

Some people play with Pantone and food, 
clothes, textiles, pattern. My idea was then to 
play with shoes’ pattern and mattern to create a 
new range of Pantone color.
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Week 3 - Tutorial

At this stage we should had come to these 
tutorial with initials ideas about the design of our 
output. Our design prototype can be rough, they 
do not need to be finished or complete but they 
should indicate what our piece will look like in 
term of typography, materials, format and finish.

Organisation by shoelace, underneath. 

Take approximatively five pictures by shoes: Shoelace, underneath, pattern, matters, brand,,. I have got ten 
different pair of shoes. I will take real close picture, that’s call Macro. Macro photography is that which is taken with 
a dedicated macro lens. A real macro lens has the capability of achieving in the least a 1:1 magnification. Close 
up photography, is the act of photographing objects such as flowers or insects in close range so the subject you 
are photographing fills the frame. In other words, it’s the act of photographing subjects close up. This is easily 
achievable with any lens, even a 300mm telephoto lens. By some definitions, a macro photograph is one in which the 
size of the subject on the negative or image sensor is life size or greater.However, in other uses it refers to a finished 
photograph of a subject at greater than life size.
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Week 4 - Tutorial

Advice:

Don’t copy Pantone!
Take macro pictures, at a point 
that we can’t even recognize it’s 
shoes. 

What to write?
Write the brand, since how long 
I have it, size shoes, where are 
they made?

Choose the format.

On this first try I’ve classified 
them by shoes lace, 
underneath, brand.. 
 
Then, from the darkest to the 
lightest.
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Final

Front&Back cover will be laser 
cut. 

Typeface’s change: Univers, 
14, Bold Condensed, in white. Classified them from the oldest 

to the newest. Final decision. 
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«If you think you 
can’t change 
the world, it just 
means you’re not 
one of those what 
will»
Jacques Fresco

Design a campaign/approach/resources/
communication to help/enable/encourage 
another student to undertake a new activity, 
experience or behavior that will build on and 
help them to realise their personal design 
manifesto and ambitions. 

This project is intended as an introduction to 3 of 
the core principles of Social Design: 
1- Audience and Values
2- Methods of Communication and Engagement 
3- Presentation of concepts

This is an individually tailored campaign, so 
you will need to research your audience and 
consider their ambitions, values, motivations, 
behavior, routines etc. in order to identify useful 
key insights. 

The Final Outcome id a final pitch presentation 
that effectively communicates your solution, 
rationale and how it will work. Consider the most 
appropriate way of explaining your concept. 
It can be any format suitable for hand-in but 
should be self- explanatory and executed to a 
professional level.
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There are several definitions for 
the expression «social design», 
those are one of them:
- Since we design for 
society, every design can be 
considered as social design. 
Therefore, the world «social» 
is not even needed. 

- Social design could mean 
that it has to be oriented to 
marginalized communities or 
has a humanitarian impact on 
our society. 
- Does social design satisfies 
only real needs instead of 
market needs? And if it so, what 
is a real/unreal need?

Design is social in various 
ways, it can be social because

design products do have a 
social impact on our society 
and is a leverage for social 
innovation. 

Plus, it is bounded to a specific 
discipline of design. Then, it is 
social because it implies the 
participation of the population. 

Design is here to help the one 
in needs, it is in favor of the 
society and support behavior 
change.

We learnt in class that Social 
Design is related to several 

Social Design 

words and expression:
- Audience
- Community
- Collective
- Interdependent 
- Behaviour change
- Engagement 
- Strategie thinking 
- Pitching 
- Presentation
- Observation
- Values
- Tone of voice 
- Prototyping
- Testing
- User journey
Then we had to chose our 
«somebody» and show them 
our manifesto. I chose Maxine 
as my somebody and:

What does the film tells you 
about this person?

Maxine likes a lot of things 
and can’t decide. If she had to 
choose something it will be the 
study of film bcause she has 
done an internship on a film 
production this summer. She 
chose to study graphic design 
because she knows that with 
graphic design you can do 
what you want after. 

What does it indicates about 
their ambition/approach/
interest as a designer?

She wants to work for film 
industry. 

Let’s get to know her better 
now:

Interest: 
 - Play basketball
 - Love music 
(listening to it more than 
creating)
 - Played piano 
for 8 years
 - Learn more 
about films
 - TV shows, 
movies every kind (don’t like 
paranormal)
 - Travelling 
 - Learn French 
Taste: 
 - Favorite soft 
drink: Ginger Ale 
 - Bar drinks : 
beers (every kinds)
 - Don’t like 
Metal or Classical/ Country (it 
depends)
 - Belly bottom 
and ears piercing 
 - Wants a tattoo 
of her dog Philo (Whippets) 

Values:
 - Loyalty 
 - Don’t judge a 
book by his cover
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What motivates Maxine?
Movies, love exercise , love 
walking dog to walk all the time 
(do sports). DPS, really want 
to do some charity work before 
adult’s life. 

Ideal job:
Work being the scenes (dream 
job) even if it for serving coffee 

Influence:
Being expose to different 
cultures (South Africa, Austria, 
America, Switzerland, UK)
Bill Brandt 
Dad , definitely helps her with 
her internship 
Slinkachu 

Skills set:
 - Became more 
confidente when meeting new 
people , compares to when 
she was 9 because guys 
intimidated her (American 
phase)
 - London was 
the biggest change, do things 
that you’re not confortable with
 - Know how 
to deal with uncomfortable 
situation  
 - Definitely 
Indesign, Photoshop, After 
Effect slowly beginner, 
Premiere Pro 

Weekly routine:

Games on Wednesday and 
practice on Friday 
Sunday: mixing practice with 
some other teams
Watch NCIS during the 
morning routine 
Every day working abs and 
butt as well 
Going out during the week - 
XOYO or Ministry of Sounds 
(Wednesday never go out) 
Tiger Tiger
Daily call boyfriend 
TV Shows everyday : gossip 
girl, walking dead, ncis, 
desperate housewives, 
breaking bad, fear the walking 
dead, game of thrones, Law 
& Order: Special Victims Unit, 
arrow, the big bang theory, 
true blood, supernatural, 
American horror story, the 
vampire diaries, teen wolf, 
pretty little liars

Media: 
Whatsapp , Facebook, 
Instagram, Linkdin, Snapchat. 
iMessage with family. Email 
with grandparents. Whatsapp - 
Boyfriend 

Background:
Born in South Africa , Cap 
Town 
Moved to Austria, lived in 
Burgenland for 1 year (just 
outside of vienna)
Moved to Vienna, lived there 5 

years
Moved to America, New Jersey 
- 3 years
Moved to Switzerland, 5 years
London, 3 years (study)

Personal philosophy :
Live outside of your confort 
zone 
Carpe Diem and YOLO
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After the session I asked 
Maxine to answer many 
questions in order to know her 
better. Those are one of them:

1.Given the choice of anyone 
in the world, whom would you 
want as a dinner guest?
As a dinner guest, I would want 
to have Bob Dylan. He’s my 
dad’s idol, and mine now too!

2. Would you like to be famous? 
In what way?
I don’t think I would like to be 
famous. Too much pressure.

3. For what in your life do you 
feel most grateful?
Having the most amazing 
family. They give me everything 
I need and more!

4. If you could change anything 
about the way you were raised, 
what would it be?
I wouldn’t change anything.

5. If you could wake up 
tomorrow having gained any 
one quality or ability, what 
would it be?
Know how to save money better

6. Is there something that 
you’ve dreamed of doing for 
a long time? Why haven’t you 
done it?
I’ve always wanted to try travel 
somewhere by myself. And I 

haven’t done it because I’m too 
scared + I have no money.

7. What is the greatest 
accomplishment of your life?
Becoming more outgoing 
throughout my life. I used to be 
really shy, but moving countries 
and schools has helped a lot.

8. What do you value most in a 
friendship?
Honesty

9. What is your most treasured 
memory?
My most treasured memory 
is for some reason, going on 
walks in the forest when I was 
little in America with my family

10. If you knew that in one year 
you would die suddenly, would 
you change anything about the 
way you are now living? Why?
Probably try so many more new 
things, leave my comfort zone.

11. What does friendship mean 
to you?
Friendship means honesty, 
being able to have fun but 
also talk about serious things 
together.

12. What roles do love and 
affection play in your life?
Knowing that you have family 
and friends that will always 
have your back, allow me to 

try more things knowing if 
something goes wrong it won’t 
be the end of the world.

13. How do you feel about your 
relationship with your mother?
I have a very close relationship 
to my mother. If something goes 
wrong, she’s the first person I 
want to talk to. It depends what 
it is though, but most things.

14. Complete this sentence: “I 
wish I had someone with whom 
I could share ... “
“I wish I had someone with 
whom I could share…” 
everything with. Moving around 
so much makes it hard to have 
that ‘one best friend’. I have a 
few good, close friends, but it’s 
hard when we are in a different 
country.

15. Your house, containing 
everything you own, catches 
fire. After saving your loved 
ones and pets, you have time to 
safely make a final dash to save 
any one item. What would it be? 
Why?
My stuffed animal – had it since 
I was born. Has sentimental 
value.

16. Share a personal problem 
and ask your partner’s advice 
on how he or she might handle 
it. Also, ask your partner to 
reflect back to you how you 

Know Maxine better
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seem to be feeling about the 
problem you have chosen.
How to make a long distance 
relationship work.

17. What’s the one thing you 
would like to change about 
yourself?
Maybe my height, make myself 
a little shorter!

18. Is what you’re doing now 
what you always wanted to do 
growing up?
I think so! I’m excited to learn 
new things. I started by wanting 
to pursue photography, and 
now I’m really interested in film! 

19. Are you more into looks or 
brains?
I can’t choose. A combination 
of both is good…

20. If you are in a bad mood, 
do you prefer to be left alone or 
have someone to cheer you up?
It depends, sometimes alone, 
but usually the thing that helps 
the most is if my friend/friends 
distract me completely!

21. What’s an ideal weekend for 
you?
Have a nice combination of 
relaxing as well as going out 
and having fun

22. What do you think of best 
friends of the opposite sex?

It’s possible, but I do think 
feelings might eventually 
develop

23. Would you relocate for love?
That’s a hard question… I am 
in a long distance relationship 
but it’s hard to relocate. Uni, 
friends, etc. I might later in life!

24. Did you ever write a journal?
Ive never written in a journal, 
but I kept a journal with 
receipts, tickets for trips, 
concerts, etc.

25. Do you believe in second 
chances?
Depends why the second 
chance.

26. What are your thoughts on 
online dating or tinder?
I love it. It’s a great way of 
meeting new people, going out 
of your comfort zone. I would 
probably not want to be in a 
relationship with someone I 
met online… just because I 
couldn’t tell my parents I met 
him online…

27. What is the craziest thing 
you’ve ever done and would 
you do it again?
A spontaneous trip to Tenerife 
with my friends. I would always 
do that again!

28. What are looking for when 
you met a guy?
That he is tall… everything else 
has to just fit then. Personality, 
looks, everything- it always 
depends

Would you rather…
1- Watch, Star Wars, or Star 
Trek?.
2- Visit Europe or Mexico?
3- Travel by plane, train, or 
automobile?
4- Read on a Kindle or 
paperback book?
5- Have a Margarita or Pina 
Colada?
6- Win the lottery or find your 
perfect job?
7- Play or musical? 
8- Swim in a pool or the 
walking in the ocean because 
Maxine doesn’t like it when 
she can’t she the bottom
9- Watch sports or play sports?
10- Watch TV or read a book? 
10 years earlier read a book 
but now TV
11- Pub, Bar, Club?
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My audience is Maxine Mason and I had to offer 
her a gift that fits her. I offered her a book named 
«How to watch a movie». Why? Because she 
said she wanted to know more about movies, 
director’s role and what is behind the scene. 
«How to watch a movie» by David Thomson is 
here to help her to enjoy movies and guiding her 
through each element of the viewing experience, 
considering the significance of everything from 
what we see and hear on screen - actors, shots, 
cuts, dialogue, music - to the specifics of how, 
where, and with whom we do the viewing.. Plus, 
some masterpieces are explained inside. 

Then we get feedback on our gift, feedback from 
the room and from the audience. 

Week 7

Feedback from the room - 
Interpretation(qualities, values, tone of voice, 
appropriateness):

Likes  Movies
She likes movies but maybe she has to improve 
her ability to chose good movie?
Analysing cinema and concepts
Improve herself in film 
Interesting theory for people haven’t think deep 
in movies 
Quite an ask
If someone got me this, I’d be pleased
Good for critical thinking + analysing
I’d be chuffed - always nice to have a book

Feedback from the Audience (who the gift is for):

Love the gift! I watched a lots of movies, but 
do I really know how to properly watch one? 
I want to learn more about movies/film anf 
I want to read more too, so this is a great 
combination.
Can’t wait to read it! :)
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Project Ideas

Making a cards’ game:

Many categories:
- Questions to answer 
- Facts about films 
- Learn how film works
- Facts behind the scene 
- 5 famous directors
- Techniques 

54 cards 
Format: Card game format but 
put in a box.

Learn 1 fact everyday?= 365 
facts
 or 2 facts per week during one 
year=104 cards

Why a cards’ game:
Easy to remember. Different 
color for different categories.
 
How well do you know your 
film history, trivia, actors, and 
directors? This cards game will 
help Maxine to find out! She will 
find actor’s real names, movie 
taglines, movie miscellaneous, 
in the studio.. 

Facts about movie 
Do you know that the strange music that plays during a Joker scene in 

the Dark Knight was inspired by the sound a razor blade makes on a 
piano wire.
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Project Ideas

Making an App:

- Videos making
- Adobe after effect fact
- Lydia
- Techniques
- Link to website
- Facts about films 
- Behind the scene (facts+videos)
- Famous director
- Questionaire/Notes on movies she likes or not

Why an App?
She can learn about films wherever she wants. I 
guess it’s easier than a card game but maybe no 
as fun. 

I asked Maxine which one she will prefer 
because she is my audience and even if my tutor 
adviced me to do an App I don’t see the interest 
of doing it. Plus, my idea doesn’t need to be on a 
phone because it doesn’t need geolocalisation, 
battery or Wifi.
You can see on the left Maxine’s answer. 

Final RD .indd   42 01/12/16   11:50



43

The lamp from Pixar's title sequence is named Luxo 
Jr. for the 1986 short film of the same name. Luxo Jr. 
was Pixar's first Academy Award nomination and 

the first CGI movie to be ever nominated at the 
Oscars in the Best Animated Short division

The lamp from Pixar's title sequence is named Luxo 
Jr. for the 1986 short film of the same name. Luxo Jr. 
was Pixar's first Academy Award nomination and 

the first CGI movie to be ever nominated at the 
Oscars in the Best Animated Short division

The lamp from Pixar's title sequence is named Luxo 
Jr. for the 1986 short film of the same name. Luxo Jr. 

was Pixar's first Academy Award nomination and 
the first CGI movie to be ever nominated at the 

Oscars in the Best Animated Short division

 “Jaws” and “Titanic” catapulted Steven 
Spielberg and James Cameron to the rare
fied heights where no one questions their 

financial and artistic judgement.

Cards game

The deck of 52 French playing 
cards is the most common deck 
of playing cards used today. It 
includes thirteen ranks of each 
of the four French suits: clubs 
diamonds , hearts and spades 
, with reversible «court» or face 
cards. Some modern designs, 
however, have done away with 
reversible face cards. Each suit 
includes an ace, depicting a 
single symbol of its suit; a king, 
queen, and jack, each depicted 
with a symbol of its suit; and 
ranks two through ten, with 
each card depicting that many 
symbols (pips) of its suit.

Modern playing cards are 
most commonly referred to 
as either ‘poker’ or ‘bridge’ 
sized: nominal dimensions are 
summarized in the adjacent 
table. Notwithstanding these 
generally accepted dimensions, 
there is no formal requirement 
for precise adherence and 
minor variations are produced 
by various manufacturers.
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Final 

Filmmaking Techniques

Facts movies

Famous directors

Quiz

Some card 
are illustrated 
because 
they need 
explanations. 
For examples, 
some 
techniques 
are hard to 
understand 
without an 
image. I did 
portrait’s 
illustration 
for famous 
directors as 
well in order to 
help Maxine 
to recognize 
them. 
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Paramount super producer Robert 
Towne was adamant he wanted 

Francis Ford Coppola to make The 
Godfather even though the director 

was uninterested in the project. 
Coppola acquiesced when he 
decided to make it a film about 

American capitalism and not “the 
mafia”. 

The first movie ever given the title « 
blockbuster » was which movie? 

Jaws
Indiana Jones
Ghost Buster

Jaws

Which screenwriter has received the 
most Oscar nominations? 

Steven Spielberg
Woody Allen

Stanley Kubrick 

Woody Allen

What is the name of the actor who 
played the role of Harry Potter in the 

film series?

Jared Leto
Daniel Radcliffe
Mathew Lewis

Daniel Radcliffe

Here's looking at you, kid? 

West Side Story 
The Godfather

Casablanca

Casablanca

There's no place like home? 

The Wizard of Oz
Clockwork Orange

The Island

The Wizard of Oz

I see dead people? 

Sixth Sense
Silence of the Lambs

The Box

Sixth Sense

At my signal, unleash hell? 

Harry Potter
Hunger Games

Gladiator

Gladiator

Tarantino has said that he writes two 
types of script: “Movie Movie” and 

“Realer than Real World”. He 
suggests that those who reside within 

the “Realer than Real World” 
‘universe’ would want to watch those 
in the “Movie Movie” ‘universe’. He 

has suggested that those films under 
the “Movie Movie” genre are unrealis-
tic, while the likes of Pulp Fiction and 
Reservoir Dogs can be categorised 

under “Realer than Real World”.

He has more acting credits than 
directing ones. For examples: 
Reservoir Dogs, Pulp Fiction, 

Somebody to love, Sleep with me, 
Four Rooms, Desperado, Kill Bill 

Vol.1, Inglorious Basterd...

When he was 12, he drove around all 
night with the owner of a porn 

magazine collecting quarters from the 
magazine racks. 

His second job was as an usher at 
the Pussycat Theater in Torrance, 
California. Ironically enough, he 

doesn’t like porn.

In the same interview, he claims that 
he dropped out of high school to 

devote his life to movies because he 
was bored. 

It makes sense, since he has an IQ of 
160.

The majority of his movies involve a 
scene with a woman’s feet, and he 

has said in interviews that he enjoys 
filming this particular body part.

He was banned his own movie. When 
his family received death threats after 
the release of A Clockwork Orange, 
the director pulled the movie from 

circulation in Britain. 

It wasn’t re-released in the United 
Kingdom until 2000—after his death.

Quentin Tarantino Quentin Tarantino

Quentin Tarantino Stanley Kubrick

Quentin TarantinoQuentin Tarantino

His first film was called « My best 
friend’s birthday». Released in 1987, 

it was the story of a young man 
continually tries to do something nice 
for his friend's birthday, only to have 

his efforts backfire.

Quentin Tarantino

He never won an Oscar for directing. 

The only Kubrick movie to pick up a 
Hollywood award was 2001: A Space 
Odyssey—which won for best special 

visual effects.

He saw 2001: A Space Odyssey at 
age seven and it changed his life and 

inspired him to pursue cinema.

Stanley Kubrick Gaspar Noe
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Over the next four weeks we will consider the 
use, content and effect of theses spaces and 
pose several questions: What is the relationship 
between screens? How can screen one fecct 
the other? What happends between viewing one 
space and another? How important is this space 
in-between? We will encourage you to develop 
ideas involving sequence, narrative and looping 
cycles. 

We can choose between two outcomes:

A- Produce a piece of work that is a 
contradiction. The first screen should set up a 
specific situation or statement only to be flipped 
on its head by the second. Think where this 
would be located and who it would be aimed at.

B- Convey a simple message or emotion utilizing 
more than one screen. Think dialogue, rhetoric 
and audio. The screens must compliment one 
another and function as a singular entity. 

We must provide either a single video which 
demonstrate multi-screen techniques, or provide 
clear instruction that enable us to view the 
process. First option may be a split-screen effect

«Sharing is good, 
and with digital 
technology, 
sharing is easy.»
Richard Stallman
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Week 1

Split screen is a display technique in computer 
graphics that consists of dividing graphics 
and/or text into non-movable adjacent parts, 
typically two or four rectangular areas. 
Split screens are done in order to allow the 
simultaneuous presentation of related graphical 
and textual information on a computer display. 

In film and video production, 

split screen is the visible division of the 
screen, traditionally in half, but also in 
several simultaneous images,

rupturing the illusion that the screen’s frame is 
a seamless view of reality, similar to that of the 
human eye.

In filmmaking split screen is also 
a technique that allows one actor to appear 
twice in a scene.

The simplest technique is to lock down the 
camera and shoot the scene twice, with one 

«version» of the actor appearing on the left 
side, and the other on the right side. 

The seam between the two splits is intended 
to be invisible, making the duplication seem 
realistic.

One of the best uses of Split 
Screen in Cinema History 
come from Kill Bill Vol.2 by 
Quentin Tarantino. 
A scene in particular became 
one of the most iconic of 
the film, and it uses the 
split screen. Daryl Hannah 
(Elle Driver, or the California 
Mountain Snake) arrives at 
the hospital where the Bride 
has been brought in her 
comatose state; she dresses 
up as a nurse while Bernard 
Hermann’s theme from 
Twisted Nerve is played.

The screen is then split in 
two, one side showing the 
unconscious Bride and the 
other different close-ups of Elle 
Driver getting herself ready. 
The music gives great effect 
to the scene, which narratively 
is essentially useless but 
creates a great deal of tension, 
also in virtue of Sally Menke’s 
masterful cuts.
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Week 2

Studies of a split screen in 
class and how to made them:
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First Gif
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Second Gif
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Inspiration

Color can influence emotions 
in a way that few other 
mediums can. 

Colors have deep subliminal 
meanings that affect our 
thinking and rational. They 
have symbolic meaning that 
changes amongst different 
cultures and countries.  We 
are faced with color choices 
all the time. The first crucial 
decision of the day usually 
comes in the morning when 
deciding what to wear. Often 
times we will choose our 
clothes based on the color 
of the mood we are feeling 
or wish to portray that day. 
Even more important than 
choice of wardrobe is the 
color selection for your brand 
or website. Color research 
and planning is a vital part of 
the design process. Before 
you even begin a design you 
must choose the appropriate 
colors that are effective in re 
enforcing the brand, message 
and overall tone.

“An executive for a paint 
company received complaints 
from workers in a blue office that 
the office was too cold. When 
the offices were painted a warm 
peach, the sweaters came off 
even though the temperature had 
not changed.” – Pantone
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Shapes’ studies

1. Take a look at these two shapes. Which 
appears more “joyful”? Which appears fearful?

2. How about these shapes? Which is angrier? 
Which appears to be suffering more?

If you’re like most people, the shapes that 
appear to be less stable (number 2 in the 
figures above) are also more fearful. Those 
that are rotated more from the vertical position 
(again, number 2 in the figures) are more 
suffering and less angry.

Assigning emotions to shapes is nothing 
new. In experiments as early as the 1940s, 
individuals have been found to consistently 
apply the same emotions to shapes in 
schematic cartoons: “angry” triangles and 
“loving” circles. But only one study had 
attempted to see if people consistently 
assigned emotions to static shapes based on 
the appearance of dynamic forces.

For all 5 emotions, each 
shape is simply a variation of 
a theoretical triangle in which 
the corners mark 3 meaningful 
points. The left and right 
corners of the base show 
the minimum and maximum 
intensity of that emotion, while 
the height shows the average 
intensity. For example, an 
intense state of disgust, like 
loathing, is very tall and far to 
the right. In contrast, dislike is 
of mild to middle intensity so 
is shown on the left side of the 
graph, with a wide base, and 
isn’t very high. These aren’t 
meant to be exact quantified 
values, but indicative of the 
differing intensity of different 
states of an emotion.
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Colors’ studies

Red is a very strong color. It is a noticeable color that is 
often used on caution and warning signs. It is often associated 
with stop or “beware”. It’s a hot color that evokes a powerful 
emotion of passion, lust, sex, energy, blood and war. Red is 
a good color to use for accents that need to take notice over 
other colors. Red is often used in flags for nations, as it is a 
symbol of pride and strength. It is also a sporty color that many 
car manufactures choose to showcase their signature vehicles.

Orange is a combination of Red and Yellow. It is also 
a bright and warm color. It represents fire, the sun, fun, warmth 
and tropical images. It is considered a fun light color that has 
appetizing qualities to it. Orange increases oxygen supply to 
the brain and stimulates mental activity. It is highly accepted 
among young people. As a citrus color, orange is associated 
with healthy food and stimulates appetite. Any design relating 
to the tropics, something fun, easy going and youthful should 
incorporate some type of orange into the design. A darker, 
richer shade of orange can be associated with autumn.

Yellow is the brightest color to the human eye. It 
represents youth, fun, happiness, sunshine and other light 
playful feelings. It is a cheerful energetic color. Yellow is often 
used for children’s toys and clothes. Yellow is often hard to 
read when placed on a white background so designers must 
be careful when using yellow, that it isn’t’t too difficult to read 
or notice. Though yellow is a bright cheerful color, as it starts 
to darken it, however, quickly becomes a dirty and unpleasant 
color. Yellow can also be associated with being scared and, 
cowards. The term “yellow belly” is proof of that.

Green is the color of nature and health. It represents 
growth, nature, money, fertility and safety. Green is a relaxing 
color that is easy on the eye and has a healing power to it. It 
is often used to represent anything having to do with health. 
Many pharmaceutical and nutritional companies use green 
in their logos and material to advertise safe natural products. 
Dark green is commonly associated with the military, money, 
finance, and banking. However it can also be associated with 
being new or inexperienced as being green or a “green horn”. 
Green is becoming a very popular color in design for web sites.
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Blue is a cool calming color that shows creativity and 
intelligence. It is a popular color among large corporations, 
hospitals and airlines.  It is a color of loyalty, strength, wisdom 
and trust. Blue has a calming effect on the psyche. Blue is the 
color of the sky and the sea and is often used to represent 
those images. Blue is a color that generally looks good in 
almost any shade and is a popular color among males. Blue 
is not a good color when used for food as there are few blue 

Purple combines the stability of blue and the energy 
of red. Throughout history purple has been associated with 
royalty, nobility and prestige. It symbolizes mystery, magic, 
power and luxury. Purple is often used to portray rich powerful 
kings, leaders, wizards and magicians. Purple combined with 
gold can be flashy and portray wealth and extravagance. Light 
purple and pink is good for a feminine design and is a popular 
color among teenage girls. Bright purple along with yellow is 
commonly used in promoting children’s products. It gives the 
appearance of something that is fun and easy to do.

Black is often a color used to portray something evil, 
depressing, scary or even death in western civilization.  It 
has negative imagery with it at times such as “black mail” 
“black list” “black hole” etc. Black is also a very powerful color 
that also portrays one of class elegance and wealth.  Classy 
clothing is designed in black from the “power suit” to the “sexy 
black dress” to formal “black-tie attire”. Black combined with 
other colors can have a very strong statement.  Black is a color 
that can fit into almost every design to add contrast, type, and 
make the other colors stand out more.

 is often associated with being pure, clean, fresh 
and good. The color of a fresh snowstorm brings up images 
of a peaceful and pure winter scene. White is a common 
background for Webster’s as it is easy to read black or dark 
text on it. When used with a design using lots of negative 
space it gives a very clean look to it. White is also used lots 
for charities and non-profit organizations to denote something 
good and positive. Hollywood often portrays their characters 
in white as being good; the white horse, the cowboy with the 
white hat, the white wizard etc.  White usually is associated 
with being pure and almost heavenly, it is associated with 
hospitals, doctors, and heaven.
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Test

Calm Stress

Enjoyment Fear
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Creepy atmosphere
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London Tube

I have decided to design 
my final piece for the tube. 
Because it is in the tube where 
everything happens. 

Usually during rush hours, 
people are stress. I want to 
test their stress and their calm. 
That’s why I have chosen to 
opposite calm VS stress Gif in 
my final work. 

My videos will be put on 
screens next to the escalators. 
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Final
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The personal Manifesto 

Our four specialist areas to explore are the 
following ones: 
- Digital Exploration and the democratization of 
technology 
- Information Environment & Branding 
- Social Design 
- Typography 

Task 1 has the aim to acquire initial knowledge 
of the four specialist areas through Network 
of Expertise. It means that we have to find 
definitions, experiments, application or case 
studies. Those findings must be part of a 12 
pages Research Document to be done by the 
3rd of October. 

«A manifesto is 
different from a 
magazine.»
Charlotte Casiraghi
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Digital Exploration

Here are some facts that 
you should know about 
digital exploration. We are 
going to tend towards the 
democratization of technology 
in particular. 

First thing first, what digital 
means?

Digital is usually manipulable 
by computer and is relating 
to numerical calculations 
available in electronic form. 
The digital world in an 
on-going process due to 
the development of mass 
production since the middle 
90’s. Thanks to it, consumers 
have greater access to 
use and easily acquire 
sophisticated products. 

Let’s talk about the 
democratization of technology.

This is the process by which 
internet accessibility  become 
more and more simple to more 
and more people. 

The democratization leads to 
improved users and so on, new 
technologies. 

Major innovations: 

- The internet : It helps 
users to gain knowledge on 
everything. 

- Social Media: Social media 
encourage users to be part of 
the technological development 
and allow them to become 
critics as well. 

- Digital photography: is 
accessible to almost everyone, 
as well as accompanying 
software. This form of mediated 
communication is extremely 
popular and related to social 
media. 
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- The cloud: is the tool of 
configurable resources as 
well as networks, servers, 
applications, and services. It 
can be rapidly furnished with 
minimal management. Plus, 
everyone with a credit card can 
buy databases of enormous 
capacity. For example, the 
democratization of technology 
brings enterprise class-IT to 
a Small and Midsize Business 
(SMB).  (Image)  
- Exploration leads to 
discovering a new way to 
express ourselves through 
digital, for example with the 
development of 3D printers, 
which has the potential to 
progressively democratize 
production. 

Some of the impacts:
- Industry impact: Democratization of technology has 
strengthened this industry but loss demands for qualified 
professionals as consumers are able to fill more of their 
demands themselves. 

- Cultural impact: can be a tool for expanding inclusiveness.

- Political impact: the internet has been recognized for its 
role in promoting increased citizen advocacy and government 
transparency. It boosts global connectivity due to the spread of 
democracy through communication. The level of connectedness 
is related to democracy and vice versa. 
Ex: Some electorates have implemented online voting to 
accommodate an increased number of citizens.
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Information & Branding

First, information is defined by 

the accumulations of 
individuals organization or 
systems that collect, process 
or spread information. 

Information is victim to the lack 
of physical existence. 

Example: The department 
of Defense Strategy for 
implementing the Joint 
Information Environment 
Matrix classification of 
Information Environment 
Algorithms 

Domains:

Cognitive: individuals and 
collective consciousness, 
where information is used, 
where perception and decision 
are made.

Information: Intersection of 
the physical and cognitive 
domains. Where information 
content and flow exist . The 
medium by which information 
is collected, processed and 
disseminated.

Physical: the tangible, real 
world. Where individuals, 
organizations and information 
systems and the physical 
networks that connect them.

BRANDING - What brands 
are?

The brand is the idea or 
image of a particular product 
or service that costumers 
connect with thanks to the 
name, logo, tagline and so on. 

Therefore, branding is when 
that idea is marketed (and 
recognized by more and more 
people). 
The principle of branding is 
creating a 

unique name and image

for a specific product. 
Consumers have to bear in 
mind that this product is linked 
with 

his tagline, logo etc mainly 
through advertising 
campaigns, 

where you tell them what they 
can expect from your goods 
and services. The aim is to 
differentiate your product from 
other competitors’ offers. 

The principal foundation of 
your brand is your logo, your 
website, the packaging and 
above all, the materials that 
communicate your brand and 
the way you use them. 

"Branding aims to establish a 
significant and differentiated 
presence in the market that 
attracts and retains loyal 
costumers". 

Defining your brand:
- What is your company's 
mission?
- What are the benefits and 
features of your products and 
services?

Final RD .indd   64 01/12/16   11:50



65

- What do you costumers and 
prospects already think of your 
company?
- What qualities do you want 
them to associate with your 
company?

In marketing, brand 
implementation refers to the 
physical representation and 
coherent application of brand 
identity through all kind of 
media. 

Application: Get a great logo 
- develop a tagline - place 
it everywhere - writes down 
your brand messaging - a 
key message you want to 
communicate - integrate your 
brand , extend to every aspect 
of your business. 

Branding application:
- Stationery
- Branding guidelines 
- Icons&Illustration 
- Print
- The Web & Online media
- Signage 
- Videos and animations 
- Promotional merchandise  

5 examples of huge branding 
successes:
- Coca-Cola, Geico, Apple , Jet 
Blue, Comcast 

How did Jet Blue get this 
reputation? This is simple, 

‘JetBlue revolutionized the 
airline industry by creating a 
new way to fly.

Instead of flying simply to get 
from one place to another, 
JetBlue turned it into an 
experience. JetBlue came with 
friendly flight attendants who 
went out of their way to make 
flying meaningful. Each seat 
was equipped with a television 
set as well.

JetBlue saw a niche in the 
market and took advantage of 
it. People were not happy when 
they were traveling, and JetBlue 
found a way to fix that. Their 
brand became well known for 
the experience associated with 
flying.’ 
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Social Design
There are several definitions for 
the expression «social design», 
those are one of them:
- Since we design for society, 

every design can be 
considered as social design. 
Therefore, the world «social» 
is not even needed. 

- Social design could mean 
that it has to be oriented to 
marginalized communities or 
has a humanitarian impact on 
our society. 
- Does social design satisfies 
only real needs instead of 
market needs? And if it so, 
what is a real/unreal need?
 
To put it in a nutshell, the term 
social design

is used to describe the 
design of the social world, 
a world which is constantly 
modified by man. 

When a designer works on 
social design, he has the 
responsibility to be aware of 

society’s issues and how to 
solve them. One of the main 
reason to use social design is 
to make the world change. 

Most of the time, social design 
works thanks to the world 
of mouth but is completed 
with creative policies and 
implementation of them. 

Jacques Fresco  said that even 
a meeting between 2 friends is 
social design, as well as family 
dinner.

Jacque Fresco is an American 
social engineer. His work 
is often related to industrial 
design. For example, he 
wrote books about his view on 
sustainable cities, cybernetic 
technology and natural 
ressource management. Fresco 
directs the Venus Project 
which is the proposition of 
«an alternative vision of what 
the future can be if we apply 
what we already know in order 
to achieve a sustainable new 
world civilization. It calls for a 
straightforward redesign of our 
culture in which the age-old 
inadequacies of war, poverty, 

hunger, debt and unnecessary 
human suffering are viewed not 
only as avoidable, but as totally 
unacceptable. Anything less 
will result in a continuation of 
the same catalog of problems 
inherent in today’s world.» 
(https://www.thevenusproject.
com).
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Design is social in various 
ways, it can be social 
because design products do 
have a social impact on our 
society and is a leverage for 
social innovation (see the 
examples below). 
Plus, it is bounded to a specific 
discipline of design. Then, it is 
social because it implies the 
participation of the population. 

Design is here to help the one 
in needs, it is in favor of the 
society and support behavior 
change.

Ex: 10 of the year’s best 
designs for social 
- A surgical light for the 
developing world
- A solar oven makes salt water 
drinkable
- A solar-powered pavilion that 
soaks up maximum rays
- Respirator mask to save 
babies 
- Washing machine
- A survival kit for 30 people that 
turns into a stove 
- 3D print magic arm 
- A stove that turns wood into 
electricity 

_7 principles of social design: 
-disruptive ideas: we stop to notice ideas or 
concepts that challenge our understanding of 
the way the world works
-great story: so many of our decisions are 
based upon emotional drivers [...] great stories 
are not only dramatic, they are also emotional 
- value exchange: understand what your 
audience values rather than assuming they have 
an innate fascinating in your brand talking about 
itself
- fresh interest: people want news they can 
share around the vending machine at work or via 
their twitter handle 
- social proof: when we see others doing 
something, we are often more apt to make that 
same choice ourselves
- creative participation : I wrote a chapter in the 
e-book «social@scale»
- simple advocacy: when we make it simple and 
then actually ask people to share, they are more 
likely to do so» 
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Typography
Typography is the art of printing type, but not 
only. It’s also a technique of organizing type 
to make written language readable and 
appealing when displayed. You must know that 
most typographers do not design typefaces, they 
use them for a special context for example, and 
some type designers do not consider themselves 
typographers. They are here to see not only how 
characters relate to each other within a style, but 
also how different styles pertain to each other 
within a family.

Thanks to digitization, typography is opened up to 
the new generation»Typography is now something 
that everybody does» David Jury. 
ex: the 44 best typography apps 
- piclab
- iFontmaker
- Fontli

A designer is concerned with 
his typography because it has 
an impact on their design, 
and convey a meaning. 

Don’t forget that typography 
is 95% of design.  

It’s here to encourage people 
to keep reading because the 
website is interesting and has a 
unique touch.

Case studies: help designers 
and developers to learn from 
each other 
«Novel constructions: The 
Making of a Typeface»

How to use typography:

Your website’s font should be:

Consistent: Your font must be 
regular throughout the site or 
pages. For examples, if you 
like the use of colors to give a 
fun feel to the site, don’t use 
black and white on the next 
page. If you would like to use 
a bold typography and then a 
light one, make sure that when 
you’re doing your modification, 
it changes fluently. 

Creative and different: Try to 
find the perfect font to be set. 
Experiment a creative feeling 
that flows with the website, and 

design of the website. 

Clear: be careful because 
a font can be impossible to 
read very quickly, try to find 
the middle ground between 
readability and beautiful. It 
means that the reader can read 
the word itself but can also 
guess the artistic feeling which 
brings it out. 

Laid out: Have in mind that 
your typography’s website has 
an impact on the reader, it can 
make your site more appealing 
for example.
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What font should I use?

- Dress for the occasion: do 
not use a typeface that you 
particularly like, choose one that 
fits with everyone «occasion» 
as a pair of blue jeans. Easy to 
adapt and go with everything. 
Do not try to show you 
personality across the choice of 
the typography, try to be bold.   

- Know your family: there are 
five groups which establish a 
working understanding of the 
majority type being used:

Geometric sans: this typeface 
is based on geometric forms 
and is very minimalist. The 
characteristic of this typeface 
are clear, modern and universal, 
but can also be seen as 
impersonal and boring. The 
main idea of it can be defined 
by the quote «less is more». Ex: 
Helvetica,Univers.

«HELVETICA»

Humanist sans: This typeface 
is basically derived from 
handwriting, but some designers 
think they seem fake. It has 
much more details than the 
Geometric one. Ex: Verdana.

«VERDANA»
Old Style: Those one come 
from our oldest typeface. Tend 
to look like calligraphy. Ex: 
Garamond.

«GARAMOND»

Transitional and Modern: 
more geometric, sharp and 
virtuosic than the unassuming 
faces of the Old Style period. 
Ex: Times New Roman.

«TIMES NEW 
ROMAN»

Slab Serif: Nothing much to 
say about this one, except that 
is can be appropriate to any 
case apparently. Come from the 
sophisticated to the nerds. Ex: 
Clarendon. 

«CLARENDON»
- Don’t be a wimp : the 
principles of decisive contrast . 
Avoid too many contrasts, as in 
size, weight, and style. 

Typography inspiration: Cirq/
Banger’s/Tokiolab
Helvetica/Garamond/Futura

Important : Spacing/leading/
weight and size

T

ypography includes: 

- Font size: emphasis on 
grabbing attention from the 
reader 
- Font style: creative touch 
- Font color: extra bump in 
creativity 
- Layout 
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